Case Study

Living Direct is an online retail company, specializ- I I V | N G D l I 2 E C I
ing in consumer appliances, indoor air quality ) et
products, and lawn and garden furniture. The Smarter Shopping. Better Living.

company maintains a core business philosophy

that incorporates both a customer-focused approach to business and a customer-driven selection of prod-
ucts. Headquartered in Austin, Texas, Living Direct encompasses a network of specialty eCommerce websites
including CompactAppliance.com, LivingDirect.com, PortableAirShop.com, Kegerator.com, SimplyDehumidi-
fiers.com, and HotWaterSource.com. The company also designs and manufactures two product brands,
EdgeStar and KoldFront.

Living Direct is an industry leading company and has been named to prestigious lists like Internet Retailer
Top 500 and Entrepreneur Magazine's Hot 500.

CHALLENGE

Living Direct had been running a very successful search marketing program. The program was focused on
selling their higher margin and higher volume products on their larger websites. As their program expanded
the marketing team began to max out their available resources. Profit gains from search marketing were slow-
ing down, so Living Direct began to seek out a search marketing platform that would allow them to take their
SEM campaigns to the next level.

Living Direct began a comprehensive search to find the most robust search marketing platform on the mar-
ket. As sophisticated search marketers they were not satisfied with the current offerings in the marketplace.
Most platforms low level solutions or ones that utilized rigid technology that was incompatible with the spe-
cific needs of Living Direct.

SOLUTION

After extensively researching the options, Living Direct selected KENSHOO™ Search as their platform of
choice because it offered the most features of any platform on the market and the technology was flexible
enough to be customized to fit their specific requirements.

Living Direct worked closely with the team at Kenshoo to leverage KENSHOO Search and take their cam-
paigns to the next level. Living Direct was able to triple their efficiency; expanding their campaigns’ size, ad-
vertise more products and increase revenue while cutting costs.
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Results

Using KENSHOO Search, Living Direct has grown their search marketing program to 380 campaigns, contain-
ing 28,000 ad groups with over 500,000 keywords across 18 different search accounts directing traffic to 6
websites. Using the platform, Living Direct is able to perform over 5,000 attribute changes a month without
having to add additional staff.



